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Merchants of Cool Study Guide

Name___________________________

Before Viewing
1. How do you know what is “cool”, or what is “in”?

2. What are some of the things (clothes, people, music, TV, etc) that are cool or in right now? Why are they cool?

3. Who decides what is cool?

During Viewing
As you watch the video, answer the following questions.

1. How much money did teens spend last year?

2. How many advertising messages do teens see by the time they are 18?

3. What does and does not get teens to buy products? Would you agree? Why?

4. What do you call the research that finds out what is cool?

5. What are culture spies or correspondents?

6. Which kids do the correspondents or culture spies wan to talk to?

7. What is the paradox of cool hunting?

8. How do marketers get teens to talk to them an tell them what is really up?

9. What does Cornerstone do to get their message to kids (the Sprite example)?

10. Name three of the big companies that now control music and entertainment.

11. Who is the coolest conglomerate on the market?

12. When it comes down to it, what is MTV?

13. How does MTV make a better connection with their audience now?

14. What is an ethnography study? What is its purpose?

After Viewing

1. What does it mean to sell cool?

2. What are some examples of companies or products that sell cool?

3. So what? What does it mean to you?
